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IT'S MLK WEEKEND
Martin Luther King Day
is on Monday, Jan. 20.
Celebrate at the
Rutland Area NAACP
annual MLK weekend
Freedom Fund Brunch By James Kent
on Saturday, Jan. 18. A group of 50 supporters from all over the New England area came together at the Green Mountain National Forest Service’s building in Mendon on Saturday
Page25 = morning Jan. 11, inan effort to save an old-growth forest from destruction due to the pending Telephone Gap logging project.
[
Mind the Telephone Gap: Rally calls for
]
preservation of state’s old growth forests
By James Kent
Below-freezing temperatures buildingin MendononJan.11.Their = and constructing temporary roads Pittsfield, Pittsford, and Stockbridge.
and icy snow conditions couldn’t goal: to halt the Telephone GapInte-  andrecreational trails in the region. The U.S. Forest Service’s 149-page
deter 50 supporters from acrossNew  grated Resources project, which pro- The Telephone Gap project environmental assessmentidentifies
Submitted = England from gatheringatthe Green = poseslogging 11,000 acres, including  spans parts of Brandon, Chitten- ecological impacts, which Standing

First season brochure Mountain National Forest Service 800 acres of rare old-growth forests, den, Goshen, Killington, Mendon, Telephone Gap > 9

shows original plans for
multi-season resort.

KILLINGTON, AHEAD
OF THE PACK
The final installment
ofhowinnovations at
Okemo and Killington
helped grow Vermont'’s
skiindustry endswith a
focus on Killington’s
pioneering approaches.
Page4

WHAT TO DO
ABOUTASIGN
Isitanewelection
cycle? Oris this signin
violation of a Rutland
City ordinance?

Page8

BEST FILM OF 2024?
Could “The Brutalist,”

starring Adrian Brody,
be the best film of

2024? Read an analysis.

Page 22

Nationwide data breach affects
Vermont student, staff information

PowerSchool, a California-based provider of a student
information system used by 39 Vermont school districts,

experienced a cyberattack in late December

By Corey McDonald/VTDigger

According to state education officials, the personal data of students and staff at several dozen
Vermont school districts may have been compromised in a nationwide data breach of a student
information system. PowerSchool, a California-based company that provides a student infor-
mation system and cloud software used by 39 school districts in Vermont, told its customers on
Tuesday, Jan. 7, that the personal data of students, staff, and faculty of school districts through-
out the country were hacked.

According to areport from Tech-
Crunch, the company serves more than
75% of students in North America, and its
software is used by roughly 16,000 cus-
tomers to support more than 50 million
studentsinthe U.S.

Schools use the software to manage

The company serves more
than 75% of students in North
America, and its software
is used by roughly 16,000
customers to support more than

studentrecords, grades, attendance, and
enrollment.
Itisunclear how many school districts in Vermont were affected by the data breach. Lind-

50 million students in the U.S.

sey Hedges, a spokesperson for the state Agency of Education, said in an email that not all of
the 39 districts that use PowerSchool were affected but noted that the agency “will continue to
work with districts and remain in contact as the full impact of the incident unfolds.”

Champlain Valley School District was among the affected districts. Adam Bunting, the
district’s superintendent, said in a letter to families that “the Agency of Education is actively
working with PowerSchool to determine the next steps.”

“We understand that the situation is concerning and will keep you informed as we learn
more,” Bunting wrote in the letter.

In a phone interview, Bunting said PowerSchool informed the district that the breached
personal information of faculty and staff mainly included things like contact information.

Data breach - 12

Chittenden to consider
regulating Airbnbs

By Brett Yates

The Chittenden Planning Commission has begun crafting
apotential short-term rental program that would require
owners of properties listed on services like Airbnb and Vrbo
to pay an annual registration fee to the town.

“Doing a quick search on Airbnb, Chittenden has sever-
al short-term rentals that we are not taking advantage of,”
Planning Commission chair Abigail Elliott Bradish told the
Chittenden Select Board on Jan. 13. “We as a planning com-
mission are concerned about the lack of kids in our schools
and the affordability to live here.

Killington has regulated short-term rentals since 2020. In
Rutland Town, the Select Board adopted a short-term rental
ordinance lastyear on a 3-2 vote. The chair of the Rutland
Town Planning Commission visited the Chittenden Planning
Commission last week to discuss its development and imple-
mentation. “It took about ayear to get that program up and
running,” Bradishrelated.

She described a process of collaboration in Rutland Town
among the planning commission, the town administrator, the
Select Board, the town attorney, and a “third party” contract-
ed to help identify properties. Chittenden, meanwhile, has
notyet advanced beyond “preliminaryresearch.”

In Rutland Town, owners of short-term rentals must pay a
$100 annual fee. Killington'’s fees vary according to the size of
the dwelling, topping out at $600.

The state of Vermont defines a short-term rental as a
“dwelling room or self-contained dwelling unit rented to
the transient, traveling, or vacationing public for a period of
fewer than 30 consecutive days and for more than 14 days
per calendaryear” Lastyear, the Vermont General Assembly
imposed anew statewide tax of 3% on such rentals.



2- LOCAL NEWS

The Mountain Times * Jan. 15-21, 2025

Table of contents

LOCAINEWS ...ttt 2
STALE .ottt 9
OPINION c..covviiiiiiiiiircrcnircccceen 10
PUZZIES ... 15
Events calendar ..........cocceceeeevereneneenieenennene. 16
Music calendar ........ccccoceeeeeenenenenenienenennene 19
Arts, dining, entertainment............c.coceueuceee. 20
Pets .ot 30
HOTOSCOPES.....coviveiiiiiiiiiiiiiciciiicicnene 31
ColuMNS.....ceieeireireeeeeeeee e 32
Service direCtory.........oovviviiiccininiciiiccinnns 34
Classifieds.....cccooeerenienneneneeeeereeceenes 35
Real eState .....ccceueeeeeenieeieeieeeeieeeeeene 36

MounTAIN TIMES

is a community newspaper covering Central Vermont
that aims to engage and inform as well as empower
community members to have a voice.

Polly Lynn Mikula Editor & Publisher
JasonMikula .......ccccoevveiinninns Marketing Manager & Co-Publisher
Lindsey Rogers ..........c.cccuu... Marketing/Advertising Consultant
PatWise Graphic Designer
James Kent Publishers’ Assistant
Roger Rivera Distribution Manager

Call: 802-422-2399
Write to us:
For news: editor@mountaintimes.info
For advertising: lindsey@mountaintimes.info
For events: events@mountaintimes.info

RO
L

©The Mountain Times 2024
The Mountain Times ¢« P.O. Box 183
Killington, VT 05751 « 802-422-2399

mountaintimes.info

KILLINGTON
FOOD SHELF

We are stocked with nonperishable food, paper goods
& cleaning supplies. Any person in need, please call to
arrange a pickup. Donations accepted. Please call Nan
Salamon, 422-9244 or Ron Willis, 422-3843.
Sherburne UCC “Little White Church,” Killington, VT

MVSU announces finalists for Woodstock
Union Middle and High School principal

Mountain Views Supervisory Union
(MVSU) has narrowed the field to two
finalists fo rthe position of principal
for Woodstock Union Middle and High
School. After a community-informed
search process, the district gathered
an interview committee composed of
students, teachers, a parent, a school
board member, and administrators.
The committee then recommended
two highly qualified candidates who
demonstrate a strong commitment
to education, leadership, and student
success.

The two finalists are: Aaron Cinque-
mani, Ed. D. currently the interim
principal at the Woodstock Union
High School Middle School; and
Kendra Rickerby, Ph. D. currently the
head of school at the Compass School,
anindependent school serving grades
7-12in Westminster, Vermont.

As part of the selection process,
MVSU hosted a day of community en-
gagement opportunities last Wednes-
day, Jan. 8, where parents, students,
and staff can meet the finalists, ask
questions, and share their thoughts.
From 12:45-1:50 p.m. a diverse group
of students met the candidates and

Courtesy MVSU

Aaron Cinquemani (left) and Kendra Rickerby (right) are the finalists for the
position of principal at Woodstock Middle School and High School. A committeeis
expected to make its recommendation and a decision will be announced very soon.

school teacher. Over the years, he has
served as a principal across preKto 12
levels, bringing a breadth of experi-
ence to hisrole. Since stepping into
the interim position at WUHSMS, Dr.

provided feedback. Cinquemani has made
From 2:30-4 p.m. A decision is ita priority tolearn the
agroup offacul names, interests, and
afd st:ff met thtey expected to be experiences of students,
candidates. Then made by mid- ensuring their voices
from 5-6:45 p.m. January guide t{is leadership. .
parents and commu- ) A skilled communi-
nity members were cator, heis described as

encouraged to attend and participate
and get to know the finalists and pro-
vide feedback.

Following those community en-
gagement opportunities, the Inter-
view Committee will be reviewing
feedback from all stakeholders and
plans to make a final recommendation
to the Superintendent. A decision is
expected to be made by mid-January,
according to anewsrelease by MVSU.

Candidate: Aaron Cinquemani

Dr. Aaron]. Cinquemani is a pas-
sionate and student-centered leader
dedicated to fostering adolescent
growth and development. Current-
ly serving as the Interim Principal
atWoodstock Union High School
and Middle School (WUHSMS),

Dr. Cinquemaniis a finalist for the
permanent principal position. His
leadership philosophy is grounded in
leveraging the human phenomenon
of ambivalence—recognizing diverse
perspectives to foster collaboration,
accountability, and progress.

Dr. Cinquemani began his career
in education as a classroom parapro-
fessional before becoming a middle

“aremarkable communicator, adept
atclearly conveying expectations

to faculty and staff,” fostering trans-
parency and trust within the school
community. His strategic mindset and
follow-through have been integral to
evaluating and improving programs,
while his presence in hallways and
classrooms demonstrates his com-
mitment to fostering a positive school
culture.

Dr. Cinquemani’s expertise extends
to refining the Multi-Tiered System of
Supports (MTSS) and ensuring that all
students receive the targeted support,
resources and enrichment they need.
He consistently engages meaningfully
with stakeholders, respecting and
addressing concerns while upholding
high standards of professionalism.

Dr. Cinquemani’s leadership reflects
adeep care for students, a collabora-
tive approach, and a clear vision for
student-centered education.
Candidate: Kendra Rickerby

Kendra Rickerby has mostrecently
been the head of school at two
independent schools in this region of
Vermont. Since 2020, she hasbeen

an adjunct professor in the graduate
education programs at Southern New
Hampshire University in Manches-
ter, New Hampshire. For SNHU’s
doctorate program, she teaches
social entrepreneur leadership,
organizations and positive social
change, in addition to serving as
chair of dissertation committees. Her
research and teaching interests focus
on social entrepreneurial leadership
strategies, cost-efficient education
funding models, equitable systems
design as well aslearner-centered
and community-based school orga-
nizational design.

Rickerby’s pursuit ofa PhD in
educational leadership came after a
decade of teaching English language
arts at public high schools near
Burlington. She often co-taught with
aspecial educator and social studies
teacher. After afewyears observing
the impact smartphones were having
in traditional classrooms, she set out
tolearn howtolead the process of
redesigning school cultures to meet
the needs of the 21st Century.

Rickerby is passionate aboutlead-
ing service-learning opportunities
both close to home here in Vermont
and abroad. She credits her college
semester abroad in Nepal with the
School for International Training as
being the mostinfluential educa-
tional experience in her professional
trajectory. Passionate aboutlearning
from new perspectives, she is an avid
reader as well as audience member
of the performingarts. Rickerbyis
enthusiastic about everything that
gets her outdoors and into nature.
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GOLD SPONSORS:

qkkutland Regional

Medical Center '(/‘?//’.'5/ “z

UPCOMING
SHOWS

Chew stows anneunced eacth menik!

—— VISITPARAMOUNTVT.ORG ——
— FORTHE COMPLETE LISTING —

COME
ON DOWN....

YOUCOULD
BE NEXT!

THURSDAY, JANUARY 30 | 7:30 PM

FRIDAY, FEBRUARY 28 | 7:30 PM

FRIDAY, MARCH 28 | 7:30PM

TUESDAY, APRIL 22 | 7:00 PM

HERITAGE
H|FAMILY

CREDIT UNION

FRIDAY, JANUARY 17 | 7:30 PM

SATURDAY, FEBRUARY 1 | 7:00 PM

n,
SHANGHAI

CIRCUS
SATURDAY, MARCH 1 | 7:00 PM

SATURDAY, APRIL5 | 7:00 PM

FRIDAY, MAY 2 | 7:00 PM

The Metropolitan Opera

ALL SHOWS AT 1 PM

AIDA (Verdi)

GROUNDED (Tesori)

FIDELIO (Beethoven)

LE NOZZE DI FIGARO (Mozart) ...
SALOME (R. Strauss)

IL BARBIERE DI SIVIGLIA (Rossini) .

Tuesday, January 28,
.... Tuesday, February 25,
.... Tuesday, March 25,

Tuesday, April 29,
Tuesday, May 27,
Tuesday, June 24,

o, COMMUNITY
HEALTH

LOCAL NEWS -3

SEASON SPONSORS:

Comedian

BOB
MARLEY

SATURDAY, JANUARY 18 | 8:00 PM

SATURDAY, FEBRUARY 8 | 7:00 PM

e

THURSDAY, MARCH 6 | 7:30 PM

GARRISON —

— "TONIGHT"

SATURDAY, APRIL19 | 7:00 PM

SATURDAY, MAY 3 | 7:00 PM

MeTBak i PEGHT

otlaed Community Accers

SATURDAY, JANUARY 25 | 7:00 PM

SATURDAY, FEBRUARY 22 | 7:30 PM

FRIDAY, MARCH 7 | 7:30 PM

MONDAY, APRIL 14 | 7:00 PM

MONDAY, MAY 5 | 7:00 PM

e _———— PRESENTED IN HONOR OF ———_

Crccore

METROPOLITAN
OPERA SERIES

Kty b Bl S

nexers an ) HERITACEFAMLY ONLINE BOX OFFICE

30 CENTER ST.
RUTLAND, VT
802.775.0903

PARAMOUNT
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OBITUARIES

August D. Stuart, 94

AugustD. Stuart, 94,
passed away Tuesday, Jan.
7, athisresidence following
alongillness.

HewasborninItalyon
April 22,1930, the son of Pi-
etro and Marina Sismondo.

August Stuartrelocated
to the United States at age
3and grewup in Queens,
New York. He enlisted in
the U.S. Army and served
during the Korean War.

In 1982, herelocated to
Killington, where he was an
active Realtor. He estab-
lished The Performance
Group, where he was the
owner and principal broker
until hisretirement in 2022.

August enjoyed wood-
working.

Survivors include his
wife, Elaine Stuart, of Kil-
lington; a daughter, Laura
Stuart, and her husband,
Stuart, of Narrowsburg,

New York; a son, Peter Stu-
art-Lovell, and his wife Hall,
of Sequim, Wahsington;
four grandchildren, and two
great-grandchildren.

Hewas preceded in 2013
by his son, Robert Stuart,
one sister, and two brothers.

Arrangements are with
the Aldous Funeral Home.

Per his wishes, there will
be no public services.

Submitted
August D. Stuart

Barrett Calvin Leete, 86

Barrett Calvin Leete
passed away on Nov. 24,
2024, at Rutland Regional
Medical Center, following
abattle with heartand lung
disease, with his wife of 53
years, Jean, athis side.

BornonNov. 2, 1938, in
Manchester, New Hamp-
shire, Barry was the son
of Preston and Lois Leete.
Atthe young age of 5, his
mother Lois died, and his
fatherremarried aloving
woman named June Tra-
vers. The family moved to
Burlington, Vermont, where
his sister Debbie was born.

Barry was a proud alum-
nus of Guilford College, the
University of Vermont, and
McGill University, where his
mischievous spirit shone
through as an engineering
student. Following his ac-
ademicyears, he served as
anintelligence officer in the
U.S. Navy, which led to ex-
tensive travel. Barry settled
inKillington and became a
dedicated public servant.
He directed the Killington
Ski Patrol, served as treasur-
er, and then president of the
Killington Fire Department,
aswell as president of the
Vermont State Firefight-
ers Association. Barry
co-founded the VSFA Fire

Submitted
Barrett Calvin Leete

Cadet Academy, worked
on the board to revamp
the Paramount Theatre in
Rutland, and developed
innovative technologies to
improve firefighter safety.
After completing his
education and servingin
the military, Barry moved
to Killington in the early
‘60s. He worked as the
engineering department
director at Howe Richard-
son Scale in Rutland. In
1970, Barry met and fell in
love with Jean Murdoch.
Theymarried in 1971, and
together, they built their
home in Killington. After
10years of marriage, they
added a daughter to their
family when Jordan was
born, who ended up with
Barry Leete > 14

By Mort Lund

Founders Sue Smith, Mary Sargent, Pres Smith, and Joe Sargent photographed for Sports Illustrated, called the Killington Kids.

Killington, ahead of the pack

By Karen D. Lorentz

Editors Note: This is Part 3 of a three-part series that explores
how innovations at Okemo and Killington enabled them to
become successful and popular skiresorts that also contribut-
ed to the growth of the ski industry in Vermont and the East.

Killington’s pioneering approach

Killington co-founder Preston Leete Smith had been bit
by the ski bug and after experiencing long waits at Mount
Mansfield’s old single chair thought that “there had tobe a
better way” to operate a ski area.

Wanting to getinto the ski business, Smith went to see
Vermont State Forester Perry Merrill about Mt. Ascutney
in 1954. Merrill, who had been trying to interest someone
in Killington since acquiring the peak (a gift of 324 acres) in
1938 and purchasing the surrounding 2,776 acres in 1945,
told him to check out Killington.

After studying the mountain, Smith went back to Merrill
andlearned the state would lease it to him and build an
accessroad, a parkinglot, and ski shelter.

Raising the money to build the lifts and trails proved

problematic until Smith met avid skier and Hartford, Con-
necticut, businessman Joseph D. Sargent. Sargent, who saw
Smith’s plans for a three-mountain complex with European
cabinlift as grandiose and beyond his means, thought the
project feasible if a company with stockholders was formed
and ifthe plans were scaled down for the firstyear.

Sensing a kindred spirit who also wanted the ski area
to be profitably run, Sargent invested and gave Smith the
names of potential investors. One was Hartford business-
man Walter N. Morrison, who like Sargent would spend
weekends helping to build the ski area. The three men func-
tioned well together as a decision-making team and as the
executive committee were largely responsible for Killing-
ton’s success and business approach to ski area operations.

Due to various hassles — getting the 5-mile access road
built and obtaining the lease —Killington didn’t open until
Dec.13,1958.

With the same tenacity he approached every challenge to

Killington Kids -> 13

$2,500 Jimmy LeSage Memorial Scholarship
Is now accepting applications

High school seniors in Rutland County and Windsor
County now have the opportunity to apply for the $2,500
Jimmy LeSage Memorial Scholarship. This scholarship is
designed to support students who share a passion for well-
ness and alove for the outdoors as they pursue a 2- or 4-year
undergraduate degree after graduation.

Honoring a pioneer in wellness, this scholarship recog-
nizes students who demonstrate an appreciation for well-
ness and an active connection to nature. The scholarship
was created in memory of immy LeSage, a pioneer in the
spaand wellness industry and the founder of the renowned
New Life Hiking Spa & Wellness Retreat in Vermont.

For over 40 years, LeSage dedicated his life to promoting
health, wellness, and a deep connection with nature.

For many decades, New Life Hiking Spa operated in
Killington, where guests explored the beauty of Rutland
and Windsor Counties through guided hikes. Many of the
retreat’s employees were residents of these areas, reflecting
LeSage’s strong ties to the local community.

LeSage’s passion for helping others achieve balance and
well-being earned New Life recognition as one of the coun-

try’s top destination spas. Following his passing in 2024, this
scholarship was created to honor his legacy and continued
commitment to health, nature, and community.
How to apply

Applicants are encouraged to share what wellness means
to them, how they incorporate wellness into their lives, or
what hiking in Vermont represents to them. Additional entry
information and application details can be found at:
bold.org/scholarships/jimmy-lesage-memorial-scholarship.

A legacy of wellness and community

Kathleen LeSage, Jimmy’s wife, commented, “Thisis a
wonderful way to honor Jimmy’s memory. His passing in
May was around the time New Life Hiking Spa would open
every season in Killington. This scholarship will be awarded
in May, and of course, we will be thinking about the one-
year anniversary of his passing. I think Jimmy would be hap-
py that this is taking place during a time of year that was so
special to him in a community thatheloved. Our children,
James and LeAnne, and I are looking forward to working on
this annual scholarship together to keep Jimmy’s love for
learning and nature alive.”
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Join us for an unforgettable evening at the KMS Winter Gala, featuring
an exciting Silent & Live Auction!

Enjoy a night of bidding with friends, and indulge in heavy
hors d'oeuvres, open bar, and dance the night away with music,

all while supporting the KMS Annual Fund.
Use QR Code to

buy your tickets today!

F@bﬁ@ 9 2025 Tickets aresellllngfast'

= Gwwyon
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PPN SNGweoaro
§ HIGH PERFORMANCE CENTER
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Hal Issente, Rutland’s downtown dynamo and
champion of community collaboration

One of the most fulfill-
ingaspects of mywork as a
strategic growth consultant
to nonprofitsis advising the
emerging generation of opti-
mists running charitable and
educational organizations
in Vermont. Nonprofit di-
rectors today must navigate

ForIssente, the DRP’s most
important value is in creating and
championing a sense of place, the

almostintangible but palpable sen-
sation in one’s heart and soul that
defines a community as connected,
collaborative and compassionate.
In fact, DRP is a Main Street
America™ Affiliate, part of ana-

an ever-changing political, For the tional network of more than 1,200

social and economicland- Greater Good neighborhoods and communities

scape, inadditiontojuggling BY Liz DIMArco ¢ share both a commitmentto
Weinmann

fundraising, marketing, and
meeting donors’ increasing
demands for quantitative impact.

Enter Hal Issente, executive director of
Downtown Rutland Partnership (DRP).
Issente, 38, is a whirlwind of positivity, a
relentlessly engaging advocate and ambas-
sador for the Rutland region. The DRPis a
501(c)(3) nonprofit that works with the City
of Rutland to organize events, marketing,
business development, and streetscape
initiatives for the Rutland downtown.

“Right now there is a great surge in opti-
mism about Rutland,” Issente related in an
interview for this article. “We [recently] did
asurvey, where we asked folks to rate how
optimistic they feltabout downtown on a
scale of one to five, and generally people
were voting three to five, which is really
wonderful,” he added.

Downtown Rutland has seen arevitaliza-
tioninrecentyears. There’s something for
everyone of all ages — from diverse clothing
stores, grooming salons, and indepen-
dentbookshops to a renowned landmark
theater and innovative children’s museum
designed by a former Disney Imagineer, fea-
turing exhibits funded bylocal corporations
such as Casella and Killington Ski Resort.

creating high-quality places and
to building stronger communities
through preservation-based economic
development.

On arecent frigid Friday, Issente was in
his bricklined storefront office on Center
Street, fielding phone calls while enthu-
siastically welcoming drop-in visitors. He
looked like a young college professor, wear-
ing glasses, warm slacks, a nubby gray vest,
plaid shirt, and a scarf tied nattily around
his neck. With his wholesome good looks,
Issente could easily play a community cru-
sader in such popular TV series as Netflix’s
“Virgin River” or Hallmark’s “Heartland”
— which attract fans who enjoy comforting
storylines while they’re cozying under a
quiltand munching on popcorn.

Issenteis the real deal: Through social
media campaigns, seasonal events like
“sip-and-shops,” summer’s Friday Night
Live festivals, the Holiday Tree Lighting, and
collaborations with other organizations like
Real Rutland, Rutland County Pride, and
Come Alive Outside, Issente showcases local
businesses and nonprofits alike, year round.

Overseen by a volunteer board of
directors, DRP’s workplan clearly defines
objectives, strategies and tactics designed

to boost awareness, attract visitors, and,
ultimately, increase revenue for Rutland’s
businesses.

“Some ofthe organizations the DRP rep-
resents don’t have the advertising dollars to
doradio, printand social media,” Issente ac-
knowledged. “In our social media features,
we spotlight them, in effect bringing people
into the stores visually, eitherin avideo or a
photograph.”

In an email for this article, DRP board
chair Casey McNeil, the third-generation
owner of popular men’s clothing retailer
McNeil and Reedy, commended Issente’s
dedication to boosting awareness and en-
gagement for Rutland’s downtown.

“Downtown Rutland has seen impres-
sive growth over the past 12 to 18 months,
with the DRP playing a key role in promot-
ing this progress and highlighting the area’s
historic charm,” McNeil wrote.

“Hal has brought the community togeth-
er to showcase all that downtown has to
offer,” McNeil added. “His leadership has
helped establish Downtown Rutland as a
vibrant center for community, commerce,
and culture”

While some older Rutlanders may gripe
about the DRP’s efforts — their common
refrain summed up by caveats such as “Yes,
but...” — the naysayers are in the minori-
ty. They're outnumbered by newcomers
and multi-generational Vermonters alike,
whose response to the bustling Rutland
downtown is more in line with “Yes, please!”

Fans of downtown Rutland flock to vet-
eran thriving businesses that, in addition to
McNeil and Reedy, include SpeakEasy cof-
fee shop, The Bakery, Roots the Restaurant,
Hand-carved by Ernie’s, Hop ‘N Moose pub,
Michael’s (handmade) Toys, the Rutland

Restaurant, The Sandwich Shoppe, Fruition
Fineries, and Phoenix Books, among others.

They are also welcoming the newer busi-
nesses that have sprouted downtown over
the past fewyears, such as: Loose Loona tea
salon, Prouty’s ice cream parlor, GreenSpell
plant shop, Wild Kind toy shop, Mad Rose
cocktail lounge, Divine’s boutique, Taco
Fresco, and Ana’s Empanadas.

A native of Woodstock, Hal Issente is a
graduate of Goddard College. His part-
ner, Spencer Fenn, works in Vermont as a
recruiter for a Palo Alto-based technology
think-tank. Fenn’s grandmother is Ann
McFarren, an octogenarian who is one of
Vermont’s most beloved artists. So it’s not
surprising that several prints of McFarren'’s
beautiful New England landscapes grace
the walls of Hal Issente’s office.

McFarren’s artwork is a meaningful
backdrop for the mission and vision of Hal
Issente, a downtown dynamo and commit-
ted champion of community collaboration,
one who exudes purpose, pride and plea-
sure in his work.

In the uncertain political, social and
economic landscape that all nonprofits
are navigating, Issente is an advocate and
ambassador not only for the businesses he
represents but for the heart and soul of the
Rutland community — and by extension,
Vermontitself.

For more information, visit:
downtownrutland.com.

Liz DiMarco Weinmann, MBA, isa
strategic growth specialist, nonprofit leader,
business educator, and author. Her L3C con-
sulting firm works exclusively with charities
and educational institutions, on strategic
planning, organizational development, and
Sfundraising: lizdimarcoweinmann.com.

Downtown Rutland Partnerhship Exc. Director Hal Issente is
a passionate voice for the reinvigorated city center.

Submitted
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By Krista Holden, Killington Resort

Killington’s only female member on its parks crew, Erin Alexander, attended an all-women’s event in Wisconsin last month where she helped design and build an innovate park called Valhalla.

Killington Parks' Erin Alexander takes the rake

By Brooke Geery, Killington Resort

Erin Alexander, 21, stands alone as the only woman on
the Killington Parks crew this season. Back in December,
she got the chance to travel to Trollhaugen, Wisconsin, for
aunique event bringing together female park builders and
shapers from around the country called Take the Rake. It’s
an annual gathering to give women the opportunity to work
together to build their dream park. This year’s event brought
17 women to Wisconsin, Dec. 8-17.

This is Erin’s fourth year on the Killington Park Crew, but
this was her first time attending Take the Rake. She nabbed
her slotvia an application process on Instagram and was the
lone representative from the state of Vermont.

“They try to pickwomen from every state, one person
from each state,” she said.

Alexander said it was an awesome opportunity to work
with all women, especially after spending the rest of the
season in amale-dominated environment.

“Itwas really fun to go build with girls for aweek and be
able do things like the singing the Frozen soundtrackin the
car on the way there.’

Although she is used to being the only girl in her regular
life, Alexander said the experience of working with all
women was great. “It’s definitely more lighthearted,” she
laughed. “Like obviously we're all trying to get a job done
and we're serious about it and passionate, but we’re also
having alot more fun while we’re doing it. I've also found
working with girls, the communication is a lot easier. We're
alot more straightforward with things.”

She also said the camaraderie was second to none.

“We're alllooking out for each other all the time — mak-
ing sure that we're all drinking water and we've all had food
and stuff and making sure all your friends are all safe, having
agood time and everybody is on the same page,” she said.

The crewwould work all day, from 8 a.m. to 9 p.m., and

Alexander said they did everything from fixing broken

rails to building new features. They each brought their own
drawings and ideas to the table, then met in groups to deter-
mine which features would be built. The park they created is
called Valhalla, and it’s the largest of Trollhaugen’s offer-
ings. Each build stays up for about three weeks, givinglocal
riders enough time to dial in all the features. The Take the
Rake version of the parkis the only one of the season built
entirely by women.

“People askme, ‘oh well like it was all girls digging but
youmust've had a guy in the [snow]cat, right? Like a guy,
you know, welding or something, butitwas all girls.”

Erin Alexander is now back at Killington, working with
the crew of 20 as the lone female. “I'm so used to it at this
point that it's not super hard for me, but I do kind of wish
thatThad another girl sometimes especially after doing that.
It was really fun to go build with girls for a week,” she said.

We’re not just along for the ride.
We’re Driven to Make a Difference.

Sustainability is the work we do every day.
It is the business we have built.

We create value by managing society’s waste and
transforming that waste into new resources.

Each year we recover over 1.4 million tons from the waste stream.
By 2030, we aim to reach 2 million tons.

We have been providing an essential
service to society for close to fifty years.

Learn more about our sustainability initiatives by
scanning the code or visiting casella.com/sustainability




8- LOCAL NEWS

The Mountain Times * Jan. 15-21, 2025

Killington Resort announces staff promotions for 2025

Killington Resort announced
Tuesday, Jan. 14, the promotions of
several team members to newroles
with the organization. Continuing
its tradition of promoting from
within, these promotions will help
streamline efficiencies across the
resort with a new structure within
several key departments and create
opportunities for growth through-
out the organization.

Kayla Sarajian

In Mountain Operations,
Vice President Tait Germon
has created a new position: the

mountain experience manager,
who will work to advance quality
controls and promote Killington’s
hospitality standards around the
mountain. With this new promo-
tion, Kayla Sarajian assumes a
larger role within the Mountain
Operations group and takes on
added responsibility. Formerly
the lift operations manager, in her
newrole, all guest-facing Moun-
tain Operations departments will
report to Sarajian. This includes
lift operations (including ticket
checking, tubing and summer Ad-

venture Center), terrain parks, ski
patrol and race event operations.
Kayla Sarajian began her career
atKillington Resortin2014 as a
team leader for the Unleashed
program in the Snow Sports de-
partment, then worked summers
asan attendant for the Snowshed
Adventure Center, eventually
becoming a foreman for the lift op-
erations group and transferring to
that department full time in 2016.
“Kayla has a proven record of
building strong teams and provid-
ing superior guest service,” said

Tait. “In elevating her leadership
over these departments, her role is
to continue to improve the guest’s
experience on the mountain.
By focusing on team morale,
promoting Killington’s hospitality
standards and identifying and
eliminating issues that affect our
guests and staff, we inevitably
strengthen our culture of guest
service and improve the resort
experience for everyone.”
Christine Bulgini
Also in Mountain Ops, Chris-
tine Bulgini, currently Mountain

Operations administrative coor-
dinator, is being promoted to the
role of administrative manager.
This change will better the crucial
role she plays in overseeing
Mountain Operations’ extensive
safety program and in auditing
Mountain Operations’ compli-
ance with federal OSHA laws and
state tramways regulations. Bulg-
ini’s strong organizational skills
and collaborative work style make
this a natural progression.
Aswith her previousrole,
Resort promotions - 38

Courtesy Divided Sky Foundation
Divided Sky Foundation appointed its first executive director, Seth Dolinsky, center (pictured
with Melanie Gulde (left) and Andy Bernstein (right)) on Jan. 10.

Divided Sky Foundation appoints Dolinsky
as its first executive director

On Friday, Jan. 10, the Divided Sky Foundation announced the appointment of Seth
Dolinsky as its first executive director, marking a significant milestone in the organization’s
growth and dedication to expanding its recovery services in Ludlow.

Dolinsky, a seasoned expertin behavioral healthcare, brings over a decade of experience
managing residential treatment and sober living facilities. In his new role, he will work with
the foundation’s board of directors to develop long-term strategies while program director
and co-founder Melanie Gulde continues to oversee operations at the Divided Sky Residen-
tial Recovery Program. Since opening in late 2023, the Ludlow-based facility has supported
over 125 guests in their recoveryjourneys.

“This is an exciting moment for Divided Sky,” said Andy Bernstein, president of the
foundation’s board. “Seth’s leadership and expertise will help us focus on future growth and
sustainability while maintaining the high standard of care under Melanie’s direction.”

Dolinsky collaborated closely with Divided Sky and Gulde during the foundation’s early
stages and was instrumental in establishing its partnership with The Retreatin Wayzata,
Minnesota—a similar recovery center thatinspired Divided Sky’s unique approach. The
program focuses on immersive education in the 12 Steps of Alcoholics Anonymous, em-
phasizing mindfulness, emotional sobriety, and finding joy in recovery.

“I'mhonored to join Divided Sky in this new capacity,” said Dolinsky. “Working along-
side Melanie and the board, I'm eager to help expand the foundation’simpact and continue
to offer a supportive, life-changing environment for our guests.”’

The Divided Sky Foundation, founded by Phish guitarist Trey Anastasio, operates a 46-
bed residential recovery program in a renovated facility in Ludlow. The program integrates
group discussions, readings, support meetings, daily outdoor activities, and nourishing
meals, fostering a vibrant community of laughter, learning, and hope.

For moreinformation, visit: dividedsky.org.

A sign of the times?

Route 7 banner appears to violate the city ordinance

By James Kent

Perhapsyou've seen it
asyoudrive along Route 7.
In an abandoned lot next to
Godnick’s on the corner of
259 N Main St. in Rutland
City, erected atop aleftover
sign from along-shuttered
mini golf course, a Trump/
Vance election sign is af-
fixed overhead. Even those
with a cursory knowledge
of Rutland City’s sign laws
know that political signs
should be displayed no
earlier than three weeks
before an election and
removed one daylater. The
sign, areplacementfora
slightly smaller one torn
down at the end of October,
hashung there since the
election onNov. 7. Thatwas
two months ago.

Readerswantto know:Is
this signlegal? Should itbe
allowed to stay up solong
after the election? Who owns
the property? Does the city
know, and are they taking
any steps toremove it?

The Rutland City ordi-
nance states that the City
of Rutland has the power
toregulate signs within the
municipality. This ordi-
nance sets forth the specific
regulations and procedures
by which this power is
enacted.

All signs mustbe de-
signed and installed by the
provisions of its ordinance.
The building inspector
mustissue a sign permit
before anysign isinstalled,
erected, enlarged, replaced,
reworded, redesigned, or

altered in any way except as
specifically exempted.
Posters are exempt as
defined in the following
ordinance: “Maximum
2 square feet posted on
private property only. Any
person erecting a poster is
responsible forits removal
immediately upon the
conclusion of the advertised
event. This exemption does
notapply to commercial
entities seeking to post ad-
ditional signs not otherwise
permitted in this ordinance.
“Signs providing infor-
mation or promotion of an
item thatwill appear onan
election ballot are allowed,
provided they are erected
no more than three weeks
before an election and are
removed the day after the
election. Such signs shall be
no more than 6 square feet.

Any person erecting a sign
of this natureis responsible
for its removal.

“The maximum sign
area for a temporary signis
a6square feetareawitha
heightnolarger than 4 feet”

Italso states: “a decora-
tive or event banner shall
require liability insurance
naming the City of Rutland
asan additional insured
protecting the City of Rut-
land’s interest in an amount
notlessthanl million
dollars.”

The signin question
appearsto violate several of
the ordinance’s guidelines.

Enforcement & penalties

Rutland City’s website
lists the following enforce-
ments and penalties for sign
violations:

“1. Aviolation of this

Sign > 12

ByJames Kent

Passersby on Route 7 next door to Godnick’s furniture in
Rutland City will notice a large Trump/Vance sign displayed

inavacantlot.
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The State House and Christmas tree early Friday morning, Jan. 10. The newly elected and
re-elected staterepresentatives and senators returned to the State House on Jan. 8 to begin the

2025 legislative session.

“Recalculating...Recalculating”

Before Apple Play and phone navigation
apps, we had a Garmin (we referred toitas
Gladys) to help us with directions
to unfamiliar destinations. If we
made awrong turn, Gladys would
start saying, “Recalculating..”

To make it more annoying, Gladys
would keep repeating it untilwe
gotbackon track. The message
was clear: You made a mistake.
Ownup toitand move on.

During Governor Scott’sin-
augural speech last Thursday, he
essentially shared the same mes-
sage, “Yousomehow got off the trail, took a
wrong turn, it starts to get dark, and it hits you:
Iwent the wrong way. When that happens to
me, Istop, get my bearings, and getback on
course. Butwhen it comes to politics, [ know it
can be hard to admit when you've gone down
thewrong path and need to turn around. But
we're nothere to worry about egos. We're
here to do what Vermonters need.”

The governor’s point was that perhaps
we made some mistakes along the way and
need to recalculate. He challenged lawmak-
ers to work with his administration to make
bold changes to our education system and
reduce Vermonters’ costs. Making such
changes will not be easy or, in many cases,
popular, butin his view, they are necessary.

Housing was another of Scott’s priori-
ties, as was his call to make Vermont more
affordable. This may meanrecalculating
some of the recently passed legislative
initiatives like the Clean Heat law.

Governor Scott also talked about the
continued demographic challenges Vermont
faces and whatit meansin terms of educa-
tion costs, health care expenses, and our
workforce. He referred to the numbers 14,

28, and 48 and said, “According to the Joint
Fiscal Office, from 2010 to 2022 alone, we saw
14,000 fewer Vermonters under the age of 18;
28,000 fewer age 40-54 (which is prime work-
ingage) and 48,000 more over the age 65

Scott closed his speech with, “Thisyear,
we've once again been asked to step up,
solve big problems, and help people. And
there’sno doubt our challenges are great.

By Rep. Jim
Harrison

Butifwe meet them head-on - acceptreality
butrefuse to settle for it - [ know that when
this session comes to a close,

we will be able to go back to our
communities with our heads
held high, proud of the work we
did here. We will go home with a
renewed sense of duty and hope
for the brighter future that all Ver-
monters deserve. That's what they
asked us to do. And we cannot -
and mustnot - let them down.”

While there were times the
Republican members stood and
applauded and Democrats stayed seated
and quiet, for the most partleaders of both
parties well received his message of working
together. The exception was a few Progres-
sive members who didn’t stand and rarely
applauded in the Chamber. Sen. Tanya
Vyhovsky (P-Chittenden Central) even boy-
cotted the governor’s speech for not doing
more for the homeless and limiting access to
the hotel voucher program.

The first week of the new session closed
out on Saturday with the governor’s inaugu-
ral gala, which saw a large bipartisan group
of attendees. Vermont food and beverage
producers from all 14 counties offered sam-
ples of their products. The governor’s No. 14
race car was on display for all to see (but not
test drive!). This marked the first return to
the gala since the pandemic.

Other items of note:

Ajointassembly of the House and
Senate confirmed John Rogers’ election
as Vermont’s new lieutenant governor.
Rogers, a former Democratic legislator and
now Republican, beat David Zuckerman,
aProgressive/Democrat, but did notreach
the 50% threshold. Under our constitution,
the Legislature must vote on statewide
elections ifno candidate receives a majority
ofthe total votes.

House Speaker Jill Krowinski, D-Burl-
ington, was re-elected house speaker over
Laura Sibilia, I-Dover. Senator Phil Baruth
of Burlington, D-Chittenden Central, was
re-elected Senate leader.

Harrison - 12

Telephone GaPp: ...
from page 1

Trees Executive Director Zack Porter said amounts to releasing carbon emissions equiva-
lent to 60,000 gas-powered vehicles annually. Porter emphasized, “National Forestlogging
supplies only 1% of Vermont’s annual timber harvest volume, making this project as unnec-
essary as itis destructive.”

The period for public comments on the project ends Jan. 17, and Porter encouraged Vermont-
ersto contactlocal representatives and submit objections through the Forest Service website.

Voices from the rally

Earl Hatley, a citizen of the Abenaki Nation of Missisquoi, highlighted the region’s
cultural and ecological significance: “Abenaki peoples have sacred sites throughout these
mountains... burial sites and homesteads that go back thousands of years. We stayed here to
protect our homeland and sacred sites.”

Hatley called for a shift toward preservation: “Allow our forests to repair and become old-
growth again... When Mother Earth thrives, we thrive. This is for future generations.”

Environmental organizer Chris Gish recounted his experiences in the Telephone Gap
area, describing it as “An extremely special
place... stretches of big trees, mature forest, and
open understory.” Gish expressed frustration
with the project’s rationale: “The idea that ma-
ture forests need to be perpetually managed to
reach some desired future condition...denies the
fact that forests naturally balance themselves.”

State Representative Amy Sheldon, through a
statement read by Sarah Stott, underscored the
importance of preserving core forests. “Large
roadless areas like Telephone Gap... are rare and
necessary to support biodiversity and climate
mitigation. We must protect these forests for
future generations.”

Justin Lindholm of Vermonters for a Clean Environment recalled the origins of Vermont’s

“The idea that mature
forests need to be
perpetually managed
to reach some desired
future condition...denies
the fact that forests
naturally balance

themselves,” said Gish.

National Forests. “The Green Mountain National Forest was created because of horrible
logging practices... We're repeating history.” Lindholm argued for limiting logging to private
lands in Vermont, which already generates the majority of timber activity in the state.

In the final speech of the morning, Porter criticized the outdated forest management
framework: “The forest plan guiding this project is two decades old and doesn’t address
climate change”

Porter called for a visionary approach: “If New York can protect 3 million acres as forever
wild, Vermont can do the same. Let’s honor thatlegacy and preserve these forests.”

Neighboring New York state prohibits logging in public forests, while Vermont does not.

Beyond sustainability, what are the costs?

How much will the Telephone Gap project cost taxpayers? Itis unclear how many
resources have already gone into the environmental analysis and project planning to date.
Still, as for cost estimates for the Telephone Gap project, Jay Strand, a forest planner and
environmental coordinator with the U.S. Dept. of Agriculture—Forest Service—said that
his department did not track expenditures for project development or the environmental
analysis. The project’s quantitative cost and benefit estimates were limited to timber harvest
and other habitat treatments.

When the Mountain Times asked Strand for further clarification, he indicated the cost
ofharvesting the trees, including
construction and maintenance of
temporary or system roads, would be
reflected by timber sale bids at the time
they were advertised, and additional
project costs such as trail construction
would be determined after they were
fully designed and implemented only
iffunds were available as allocated by
Congress. After confirming that these
cost projections would come later in
the project approval process, Strand
said the Forest Service anticipated it
may take up to 10 years to implement
all projectactivities included in the
proposal once it was approved in a final
decision notice. The initial work could
startas early as this coming spring, but
pendingavailable funding.

The Telephone Gap Integration
Resource projectis by no means a done
deal. For now, 11,000 acres of public
land in Vermont get to grow a bitlonger.

ByJames Kent
TheJan. 11 rally was concerned over the potential
logging of more than 800 acres of old growth forest.



The Mountain Times * Jan. 15-21, 2025

Just saying ‘no’ is
not an effective or
affordable agenda

By Angelo Lynn

Editor’s note: Angelo Lynn is the editor and publisher of the
Addison Independent, a sister paper of the Mountain Times.

In awritten statement released the opening day of the
2025 legislative session and a day ahead ofhis fifth inaugural
address, Gov. Phil Scott encouraged Vermontresidents to
watchdog the Legislature for excessive spending.

“It'smore important than ever,” he wrote, “that Vermonters
pay attention to what’s going on in the Statehouse this session.
It's no secret, over the past two years, we've had our share of
disagreements with the Legislature, particularly over new taxes
and fees, including a property tax increase, that's making it
harder for Vermonters to make ends meet.”

We agree with the governor that the public should pay close
attention, butfor very different reasons.

Throughouthis previous four terms, Scott has success-
fully tagged the Democratic legislative majority with the
state’s rising cost of living. His political strategy has been
to propose almost no solutions, but rather actas a counter
to Democrats’ legislative action. As the “brake” on Demo-
crats’ spending, he’s been able to tout an effective slogan —
“Keeping Vermont affordable”

Ithas been an effective political strategy because it’s sim-
ple for the public to understand. But it’s also kept Vermont
from addressing key problems like affordable housing,
affordable health care, an affordable education system,
and providing an adequate labor pool to meet demand.
Ashe enters his fifth term in office, his do-nothing strategy
has arguablyleft Vermont in worse shape on those four key
issues than when he took office.

In paying attention to what'’s going on in Montpelier, citi-
zens should ask what Scott’s administration is doing to solve
any of those problems.

Two recent Legislative initiatives prove Scott’s approach is
wrong, and that proactive legislation can be effective.

1) When the Legislature passed Act 76, the 2023 Child
Care Bill, finding access to childcare had been a major
concern for Vermont families for the previous decade. The
annual tab for care was over $15,000 per child with scant
subsidies for most families. Middle-income families got no
supportand consequently were leaving the state because
childcare was almostimpossible to find, and if available it
was prohibitively expensive.

In essence, the bill did two things: It created higher pay for
childcare workers, which increased the number of childcare
providers, and it expanded those who qualified for subsidies.
Within ayear more than 1,000 childcare slots opened, more
are being created to meet demand, and more young families
can afford childcare today. How did this happen? Democrats
worked with childcare providers to understand the problem,
researched what other states were doing, proposed a solution
and gotit passed. For his part, Gov. Scott and his administration
played norole in developing the legislation, but did veto the
bill saying simply that any taxes made Vermont less affordable.
Democrats were able to override that veto. Fortunately.

For thousands of young Vermont families — the very de-
mographic the state is desperate to attract and hold — child-
care is now affordable and no longer the crisis it once was.

2) Earlier this week, Vermont Treasurer Mike Pieciak report-
ed the state’s key pension programs were not only solvent but
hita decade highpoint. That’s a big change since 2020, when

Justsayingno > 12
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Overcomplicated or simple, the
message must still deliver

Dear Editor,

Since the November
election, many Vermont
Democrats have been
reflecting on the results and
lessonslearned. To some,
asignificant problem was
messaging.

A funny thing about
Democratsis thatwe
often can’t stop explaining
everything. “If only we
could explain [insertidea/
program/policy here] in a
way that people could really
understand, they would
vote for it!” We anguish over
this and develop all sorts
of complicated messaging.
My experience has been
that ifit’s too complicated to
explain, people aren’t going
to take the time to under-
stand it.

Democrats also tend to
have difficulty seeing the
forest for the trees. When we
hear voters’ concerns about
anissue, we say, “Yes, but
have you considered...?”
We want to show voters we
care about their concerns,
butwe also want to show
them thatwe are doinglots
of other good things. Voters
respond, “Yes, but none of
those good things directly

address my concerns. Also,
they’re too expensive.”

We saw this on the
national level. Across the
country, Democratic can-
didates acknowledged that
inflation was still a problem
butthen explained all the
other ways the economy
was strong. That may have
been true, butit was not
what voters wanted to hear.
They wanted to hear that
Democrats would deal with
the thing they most cared
about. They heard Dem-
ocrats telling them they
shouldn’t care about that so
much.

Then there’s theissue
of what we say versus what
we do. Vermont Democrats
acknowledged that flood
recovery costs and infla-
tion were crushing family
budgets and small busi-
nesses. They agreed that the
property tax situation was
pushing family finances
to abreaking point. But
what Vermonters heard
was lots of explaining that
amounted to, “It’s compli-
cated” What they sawwas a
stop-gap, expensive fix for

Messages > 14

Trump inauguration by Guy Parsons, PoliticalCartoons

Sen. Williams—
we will not ‘get
over it’

Dear Editor,

The newvice-chair of
Senate Natural Resources,
Terry Williams, kicked
offthe legislative session
with arude and dismissive
response to a constituent’s
concerns about trapping. A
constituent wrote Williams
apolite, lengthy email out-
lining various concerns
with trapping—Williams’
response: “Getoverit..”
Sure, Williams lists trapping
asone of hisrecreational
pastimes on the Legisla-
ture’s website, but he must
not place his personal
agenda before the people
hewas elected to serve. Is
Williams emboldened by
similar hot-headed antics
and partisan favoritism with
the newlieutenant governor
in office? Probably. Iwas
the target of similar hostile
treatment by Lt. Gov. John
Rodgers when he saton
Senate Natural Resources.

Is this the Republican
party that Phil Scottis proud
of? For a governor who often
talks about turning down
the temperature and vitriol,
he surely stands

Trapping - 26

Vaccines are
our lifeboats

Dear Editor,

Dreaded diseases that
we have forgotten about
because vaccines have elim-
inated them are threatening
toreturn.

Along with public health
and sanitation efforts,
vaccines are the single most
lifesaving interventions in
the history of medicine.
Before vaccines, 10% of in-
fants were dying of what are
now preventable diseases;
30%-40% of children did
notlive to their 5th birth-
day, dying of preventable
infectious diseases. Today
the death rate is 95% lower.
Walk through any cemetery
in Vermontandlookat the
little headstones. Most are
the graves of young children
who died of preventable
diseases.

I've been a pediatrician
long enough to have cared
for infants with pertussis,
babies who cough so hard
and frequently that they
often stop breathing. They
can’teat, they can’tsleep
and itlasts for weeks to
months. Itis heartbreaking
because there is nothing
we can do for them, except

Vaccines > 14
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CAPITAL QUOTES

Wildfires broke out in the Los Angeles area on
Jan. 7, ravaging several communities through
23 wildfires. At least 24 people have died in
these fires, and the damage could reach a total
of more than $40 billion, according to estimates,
making it one of the worst natural disasters

in U.S. history. Politicians disagree on how to
respond with some Republican leaders calling
for tying disaster aid to forest management
reforms and debt ceiling increases.

“There can’t be a blank check on this. There
will be strings attached to money that is
ultimately approved ... [because of California’s]
gross failure to prevent the blazes,’

said Senate Majority Whip John Barrasso (R-Wyo)
on CBS' “Face the Nation,” Jan. 12.

“Republicans never ask for ‘strings’ attached
to disaster funding for Republican states. This
isn’t about helping California. This is about
punishing California because it votes for
Democrats,’

said Senator Chris Murphy (D-Connecticut) on X.

“The tragedy in Southern California is the
result of decades of self-destructive policies
by foolish politicians,’

said California Republican Tom McClintock in a Wall
Street Journal, blaming environmental laws for the
widespread devastation.

“Relief for disaster victims should never be held
hostage, particularly in an effort to help President
Trump and Republicans raise the debt ceiling so they
can dole out more tax cuts to billionaires,”

said Senate Appropriations ranking member Patty Murray
(D-Wash.)

“80,000 people told to evacuate. Blazes 0%
contained — eight months since the area has
seen rain. The scale of damage and loss is
unimaginable. Climate change is real, not’a
hoax! Donald Trump must treat this like the
existential crisis it is,”

said Senator Bernie Sanders (Ind. Vt.) on Jan. 9.

COMMENTARY

Vermont’s housing crisis:
A call for decisive action

By Miro Weinberger

Editor’s note: Miro Weinberger is a former
mayor of Burlington (2012-2024) and a
former affordable housing developer. He
is currently a Visiting Fellow at Harvard Ken-
nedy School’s Taubman Center.

Abundanthousing s the cornerstone of an
affordable, vibrant, and inclusive Vermont.
Yet today, that vision of our beloved state is
atrisk aswe face an unprecedented housing
shortage that threatens not only our economy
butalso the very fabric of our communities.

The statistics are stark: Vermont has the
second-highesthomelessnessrate in the
country. The median home price has soared
beyond the reach of working Vermonters.
Half of all renters are cost-burdened, and
one in four spend more than half of their in-
come on housing. Yet despite these intense
demand pressures, for the past 15 years,
the state’s growth rate of new, permanent
homeshas onlybeen about 1/3 the rate of
the 1980s. These numbers point to a simple
but painful truth: too many Vermonters
cannot afford a place to call home.

The housing crisis doesn’t existin
isolation—itripples through every corner
of our state’s social and economic systems.
With Vermont's population aging, the lack
ofhousing exacerbates healthcare and edu-
cation challenges, making these systems in-
creasingly unaffordable and unsustainable.
Unless we change course, we face closing
more rural hospitals and schools, further
hollowing out many communities.

Instead, we must step up with impactful
solutions that rebuild and reinvigorate our
state. Addressing the housing crisisisn’tjust
about shelter—it’s about creating a more ex-
tensive tax base, bringing more families into
our state and children into our schools, and
fostering vibrancy and diversity in our towns.

Last summer, areport by the Vermont
Housing Finance Agency (VHFA) highlight-
ed the challenge’s scale: Vermont needs
30,000 new homes by the end 0f 2029. To
achieve this, we must sustain and double our
housing production rate from the last de-
cade. Thisis a tall order, but itis possible—if
we commit to decisive, sustained action.

We've seen what'’s achievable when we
make housing a priority. From 2012 to 2024,
Burlington increased its housing produc-
tion by 400%. This was no accident; it was
theresult of targeted regulatory chang-
es, quadrupled investment in the local
Housing Trust Fund, major infrastructure
upgrades, and public-private partnerships
like those at CityPlace and Cambrian Rise.

Whatworked in Burlington can work
across Vermont, butitrequires a statewide
effort. This crisisis not an accident; itis largely
theresult of decades of overly restrictive land
use and development policies thathave made
itfar too challenging to build the homes we

need. The HOME ACT and Act 250 reforms

ofthe last two years were important steps in

theright direction, but thatlegislation is justa
start. In the coming biennium, we need bold
reforms and investments in three key areas:

o Infrastructure Investment. Only a small
percentage of Vermont is served by ad-
equate water and sewer infrastructure;
even in those areas, new housing often
requires significant upgrades. Expand-
ing this infrastructure is essential, and
revenues generated by new housing
can fund this investment. However,
Vermont's restrictive and convoluted
taxincrement financing (TIF) laws
make it difficult to direct those reve-
nues backinto housing infrastructure.
Anew housing infrastructure program
could transform how Vermont funds
essential upgrades needed to support
housing development.

e AppealsReform. Vermont’s current
appeals system gives a single individ-
ual the power to delay, or even derail,
housing projects our communities
have planned for and need. This
“vetocracy” drives up costs and kills
projects before they can get off the
ground. Public engagement must
happen early in the process, during
discussions about growth areas and
land use policies. Once those policies
are set, property owners and housing
developers need the ability to move
forward “by right” without the threat of
years of costly delays.

e Act250 Tier Maps that enable growth.
Lastyear’s reforms to Act 250 represent
apromising step, but the process of
drawing tier maps is in the early stages,
leaving considerable uncertainty about
whether the reforms will ultimately
significantly expand housing oppor-
tunities or simply lead to more of the
same. We need to finish the job and
ensure thatin the future, Act 250 sup-
ports, rather than hinders, the housing
development in established commu-
nities and targeted growth areas that
Vermont desperately needs.

But policy changes alone won’tbe
enough. To truly solve this crisis, we must
embrace avision of Vermont's future that
balances our cherished natural beauty
with the need for growth and diversity. A
Vermont where everyone who wants to live,
work, and raise a family here can do so.

There is amovement building to achieve
this vision—a Vermont that is bigger, more
dynamic, and more inclusive. It will take all
of us to make it areality. To learn more and
join the effort, visitletsbuildhomes.org.

Together, we can create a future where
everyone has a place to call home.
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Justsayingno: ...

from page 10

the state’s pension programs were tanking and
threatening thelife savings of many teachers,
highway patrol offices and state employees.

What changed? Two years ago, the Dem-
ocratic Legislature researched, drafted and
passed Act 114. The lawrequired teachers’
unions and state employees to agree to lower
cost-of-living adjustments and higher em-
ployee contributions. In exchange, lawmakers
promised a $200 million lump-sum payment
(which the state was legally obligated to pay)
and agreed to pre-fund retiree health benefits.

With the compromise, the fund isnowon
track to be paid off on time. That’s important
because itimproves the state’sbond rating
thathas deteriorated under Scott’s tenure.
In 2018, twoyears after Scott was elected,
Moody’s dropped the state’s longstanding
triple-A rating down to its lower AA1 rating,
citing “slower-than-average economic growth,
demographics and pension obligations.” Fitch

lowered its ratings in 2019, and in 2020, S&P
affirmed the state’s AA-plus rating but revised
the state’s outlook from “stable to negative.”
Since Act 114 went into effect, all three
firms have signaled that the policy changes
have put the state back on the right track. In
an October 2024 report, S&P wrote: “Our view
of the state’s risk management for pension
governance hasimproved... [andisnow] ona
more sustainable long-term cost trajectory.”
Gov. Scottalso vetoed Act 114, saying the
immediate costwas too high while ignoring
any positive outcome. Again, his veto was
over-ridden by the Democratic majority.
These two examples illustrate an important
lesson: Just saying no to expenses is not always
an effective plan, and it's not necessarily
“more affordable” either. On the contrary,
having no active plan — and countering those
who do —is arecipe for allowing state prob-
lems to become the crises they are today.

Data breach: ... oo

from page 1

“The information, as far as we understand, does not include things like Social Security num-
bers,” he said. “The initial information we have is that it's more about contact information.”

Studentinformation, Bunting said, may include names, addresses, emails, and birthdates.

A spokesperson for PowerSchool, Beth Keebler, said in an emailed statement that the
company “takes our responsibility to protect student data privacy and act responsibly as
data processors extremely seriously... Our priority is to support our customers through this
incident and to continue our unrelenting focus on data security.’

TechCrunchreported that hackers successfully breached the company’s system, and it
was made aware of the breach on or around Dec. 28. “As soon as we learned of the incident,
we immediately engaged our cybersecurity response protocols and mobilized a cross-func-
tional response team, including senior leadership and third-party cybersecurity experts,”
the company stated, adding that it does not anticipate the data being shared or made public.

Zoie Saunders, Vermont’s secretary of education, said in correspondence to superinten-
dents of the affected districts that the impact of the breach may vary from district to district.
“We understand that this news may be concerning, but please be assured that the agency
takes incidents involving student information very seriously and is committed to ensuring
thatall necessary measures are in place to safeguard it,” she wrote.

1Yo [ o

from page 8

Ordinance shallbe a The City of Rutland may file property fails to take
civil matter enforced . the actions required
inaccordance with a lien upon the property for related to any of the
the provisions of the purpose of recovering all above, the City of
24VSA§1974aand Rutland mayfile alien
1977 et seq. reasonable costs. upon the property for

2.Whenasignis will resultin a minimum the purpose of recov-
inviolation of this Ordinance,  civil penalty of $150, and a ering all reasonable costs
the Building Inspector shall third offense will resultin associated with enforcing the

provide written notice to the
owner, person, or firmre-
sponsible for maintaining the
sign. This notice will identify
the actions thatneed tobe
taken to remedy the violation
and adeadline bywhich
those actions must be taken.
3. Failure to take the
required actions within the
timeframe presented shall
resultina civil penalty in an
amount for the first offense
notto exceed $50. A second
offense of this ordinance

aminimum civil penalty of
$500. Each and every day

of noncompliance will be
another day ofviolation and
canresultin an additional
civil penalty.

4. Failure to take the re-
quired actions within 45 cal-
endar days of the compliance
date of the notice may result
inthe City of Rutland remov-
ingthe sign or causingitto be
removed at the expense of the
owner and/or lessee.

5.Where the owner of the

violation and/or removing
the signifallowed by the
provisions of24 V.S.A. §3115
and 24 V.S.A. §4303(27)"

As of press time, several
inquiries made to Rutland
City Building Inspector Mark
Sadakierski remained unan-
swered. Look for more in-
formation about t whether
itviolates the Rutland City
sign ordinance in future
edition of this newspaper as
well as ifit violates Ver-
mont’s billboard law.
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from page 9

Inrecognition of Republican gains in the
House, Speaker Krowinski named a second
Republican committee chair and five more
Republican vice chairs (now9). There are 14
committees in the House.

In the Senate, Republicans gained two
chair positions for a total of three out of the 11
committees. Senator Brian Collamore, R-Rut-
land, a hard-workinglocallegislator, is now
Chair of Senate Government Operations.

Yours truly got a bit of a promotion and
was appointed Vice Chair of the House
Appropriations Committee. I expect to
enjoy a good working relationship with the
new Chair, Robin Scheu, D-Middlebury.
The committee is tasked with developing
the House version of the state budget. In ad-
dition, all bills advanced by policy commit-
tees that require new spending must make
a stop in Appropriations before going to the
full House for a vote.

The Republican effort to repeal the Clean
Heatlaw, of which I am the lead sponsor,

hasbeenintroduced as H.16 and was
referred to the House Energy and Digital
Infrastructure Committee. Accordingto a
study done for the Public Service Depart-
ment this past fall, the law will dramatically
increase heating fuel prices if the proposed
rules are adopted by the legislature.

The administration presented its mid-
year budget adjustment proposal to the
House Appropriations Committee Fri-
day afternoon. Itincludes $85 million in
additional spending from the General Fund
to address cost pressures in various areas,
including state employee health care, a defi-
citin the state’s liquor fund, the Vermont
Veterans Home, Medicaid, and more. The
money for the adjustments will come from
anincreasein the state’s revenue forecast
from state economists last summer.

Jim Harrison is the state representative for
the Rutland-11 district, which serves Chitten-
den, Killington, Mendon, and Pittsfield. He
can bereached at: JHarrison@leg.state.vt.us.
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ski operations, Smith persevered. Notonlydid  dismissed the company, and thereafter
heraise $127,500 through the sale of stock (at  Killington used its own engineers to oversee
$250 a share) to open Killington, he eventually ~ snowmaking, design its own guns and sys-
fulfilled the goals of becoming a world-class tems, and adopt the use of computers.
ski area and taking the company public. In 1971, snowmaking was installed
Innovation rules top-to-bottom on Snowdon Mountain and
With Smith’s drive to create a better ski expanded to Killington Peak in 1972 and
experience, Killington became a pioneer by 1974 its 1,642-vertical-foot drop was
in ski-area innovations. The area devel- covered top-to-bottom with snowmaking
oped the ticket wicket; opened earlier and on the challenging Cascade trail.
closed later, extending its ski season to six In the 1974 Annual Report, Smith an-
months; changed the snowreporting format  nounced; “In the future we believe that if ski
to Smith’s more objective factual report — areas are to be viable, complete snowmak-
inches of newsnow, base depths, termslike  ingfacilities will be necessary, not only to
powder, frozen granular — that was then forestall the consequences of snow drought,
adopted by the Vermont Ski Areas Operators  butalso to insure quality skiing conditions
Association and eventually used nation- throughout the season.” Submitted

wide; debuted a try-before-you-buy concept
in 1967-68 with free skiing for the first hour
of lift operations so skiers could sample the
snow before buying a lift-ticket; pushed lift
manufacturers to produce higher capacity
lifts; and took grooming and snowmaking
technology to new heights as well.

In the process, Killington earned a
reputation for offering the most terrain
and the longest ski season in the East (and
some yearsin the U.S.), dependable snow
conditions, and an avant garde ski school
thatrevolutionized ski instruction in the
1960s and 1970s.

Snowshed lift and trails

Awillingness to experiment and find a
better way to meet skier needs was setin
motion by Smith when he designed and
built the Snowshed beginner areain 1961.
Thelift manufacturer actually believed
Killington had made a mistake in its specs
because they had never received an order
for a chairlift to be built on such a flat hill.

Killington’s former General Manager
Paul Bousquet said, “This idea to cater to
beginners with what was at the time consid-
ered to be veryflat terrain was
unheard of in the skiindustry
and was tremendously risky.
Itwas scary because we didn't
know itwould fly””

Butseeing the rising popu-
larity of skiing and need to teach
beginners, Smith was willing
toinvestin anew conceptand
the three-quarter-milelong
Snowshed became a popular
learning hill that was eventually
expanded many times.

Snowmaking, grooming
dedication

Another phenomenon where R&D was
to have lasting effects—not only at Killing-
ton but on the ski business—was snowmak-
ing. Although Killington wasn’t the first to
install snowmaking, it was the first area to
pioneer improvements and implement its
own systems.

This stemmed from the disastrous instal-
lation of snowmaking on Snowshed in 1963,
when the company responsible for the
system misjudged the pressure that built up
in the aluminum pipe and itblew up. Smith

Henoted that due to the wear and tear ski-
erswere exerting on the slopes, “snowmaking
is here to stay. Henceforth, ski operators will
depend solely on machine-made snowto
ensure the quality of their skiing experience.”

Butwith the high cost of snowmaking sys-
tems and the 1970s’ rising liability insurance
rates and escalating energy costs, it would be
the mid-to-late 1980s before most Vermont
(and other northeastern) ski areas commit-
ted to snow being the product that they sell.

Killington also sold its patented guns
and systems to other ski areas, seeking not
only business for themselves but to help the
industry along.

Smith later saw that the technologies of
snowmaking and grooming — notably the
development and refinement of Kassbohrer’s
Pisten Bully 200W winch cat, which largely
occurred at Killington in 1984-1986 — would
make it possible to offer lift-served skiing on
Skye Peak (previously deemed too wind-and-
weather susceptible to be skied) and Bear
Mountain, once thoughttoo steep to hold
snow. Thus, Outer Limits became the steep-
est, longest bump run in the East, and Super-

star, another steep, proved to
hold snowinto May thanks to
generous snowmaking.
Ski instruction spurs growth
Smith was the only ski area
operator to accept Ski maga-
zine’s invitation to see if a short
ski could serve as alearning
tool to improve and accelerate
thelearning process. Again,
there were many who were
Submitted skeptical and some scoffed

Assign celebrates Killington’s  at the notion of using “baby
snowmaking prowess.

skis” But Ski School Director
Karl Pfeiffer saw the potential
in preliminary tests in 1964 and worked

in conjunction with Ski to develop the
Graduated Length Method (GLM), which
involved learning on a 39-inch ski for two
days, 5-footers for two days, and skiingon a
regular-length ski on the fifth day of a GLM
Ski Week.

With the promise of parallel skiing in
five days, Killington inaugurated a Uni-Ski
Vacation for the 1966-67 season. Itinclud-
ed a 5-daylearn-to-ski package with GLM
equipment and daily 2-hour lesson, lift

The cover of Killington Resort's first winter brochure, then called Killington Basin in Sherburne.

ticket, apres-ski social program, food, and
lodging at a total cost of $97 ($944 in today’s
dollars). The Uni-Ski Week made it easier
for the new skier to take up the sport, and
Killington became the first ski areain the
country to market a comprehensive ski
package (offering both traditional and GLM
learning options).

With snowguns making it possible to
guarantee snow, Killington saw its ski week
attendance skyrocket. The area was soon
processing 800 to 900 beginner ski-weekers
on a Sunday evening and saw that climb to
“2,000 and even more at peak times well into
the mid-1970s. Weekend ski school added
even more,’ noted Leo Denis, former ski
school director and vice president-skiing.

“Itwas the phenomenal midweek reve-
nues from ski school that enabled Killington
to grow, expand, and become so successful,”
Denis said, adding that as a result Killington
became one of the first areas in the U.S. to
include the ski school director as part of the
management team.

Gondola innovations

The original Killington gondola was
considered unbuildable by mostlift engi-
neers. But Carlevaro and Savio thought that
Smith’s requirements for a 4-passenger,
higher capacity, 3.5-mile lift with automatic
entry and exit from both sides of the cabin
would be doable if done in three sections.
The prototype Killington Gondola became
the longestlift in the world and operated in
three stages, running either independently
or as one continuous liftand had a capacity
of 1,500 rides per hour, about 50% greater
than any gondola at the time.

The $875,000 lift ended up costing $3.5
million ($30 million in today’s dollars)
and took three years to build instead of
one. With parts not working and transfer
systems under-designed for the heavier
four-passenger cabins (hoses popped, hy-
draulics failed, and cabins had to be hand
pushed through the terminals), Killington
redesigned and rebuilt the system with
its own engineers. In 1994 the two-stage,
2.5-mile, eight-passenger Skyeship, which
terminates at Skye Peak, replaced the
prototype gondola with the world’s first

heated gondola cabins.
Computers, marketing, profitability

Killington’s business approach saw an
office manager and a systems analyst hired
in 1960. It also included the use of comput-
ersin the 1960s and specially designed cash
registers for automatic ticket printing and
control. In the 1970s, Killington devel-
oped computer programming for ski area
management, and, in 1984, amanagement
information services department was
formed. It utilized sophisticated computers
and fostered the efficient use of computers
in other departments.

This business approach to ski operations
alsoincluded the 1961 addition of anews
and publicrelations department which
eventually became part of a professional
marketing department that sought to attract
people from all walks oflife. Killington
established a marketresearch program that
could track how other areas were doing;
studied skiers through surveys and exit
polls; and pioneered a variety of advertis-
ing and promotional innovations like the
insertion of trail maps in ski publications
and the development of the comprehensive
ski-week vacation package.

Through these innovations (among
others) and a business approach focused on
assured consistent profitability, Killington
contributed to the wellbeing of the skier and
ski industry and became a very successful
ski area (No. 1 in the East for skier visits).
Thatled to fulfilling an original ambition
to go public and to own and operate other
areas, which it did as S-K-1Ltd., before being
sold in 1996.

Interestingly, three owners later, Kill-
ington and sister Pico Mountain are now
privately owned by another group of enthu-
siastic skiers who are honoring the resorts’
accomplishments by keeping itsleaders
in place and continuing to work co-oper-
atively with Great Gulftoward the goal of
developing a world-class resort village.

Karen D. Lorentzis author of books on
Killington and Okemo. She is working on a
history of Vermont skiing and would like to
hear (karenlorentz@icloud.com) from skiers
withroots in early Vermont skiing.
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from page 10
theimmediate problem of
property taxes and a contin-
ued focus on the Affordable
Heat Actand other initia-
tives that Democrats know
voters see as too costly.

Making the situation
even more challenging
isthatwe're dealing with
complex problems we have
little control over. For the
most part, inflation cannot
be controlled at the state
level. Flood recovery is
largely dependent on fed-
eral funding, and states are
atthe mercy of FEMA and
insurance companies. Ver-
mont’s property tax formula

voters to blame Democrats
forlastyear’s double-digit
property taxincrease. They
saw legislative priorities
like the Affordable Heat
Act, therecently enacted
child care contribution,
and increased DMV fees
asunaffordable, and they
voted out those Democrats
who supported them.
Theyvoted in Republi-
cans who shared Governor
Scott’s simple message
that Vermontjustisn’t
affordable anymore and
joined him in blaming the
Democratic supermajor-
ity forit. The Republican

We must not take the Republican

approach of using a simple message as

a shield to hide a lack of solutions.

is so complicated thatvery
fewunderstand it, and it
will take years to design and
implementa less complex
and more fair system.
Butnotall voters know
these things. Many are busy
living their lives, trying
to pay their bills, and not
thinking deeply about the
larger forces that make our
lives difficult, which brings
me back to messaging.
Democraticlosses in No-
vember were primarily due
to simple messaging targeted
at Vermonters’ biggest con-
cern: affordability. Thisled

message was so simple that
even though theyhad no
solutions to offer, voters
boughtinto itbecause they
desperately want change—
so much so that Democrats
lost more seats in our state
legislature than anywhere
elsein the country.

The ballisin Governor
Scott’s courtnow. The
enormous pressures Ver-
mont faces, in addition to
unsustainable property tax
increases—things like hous-
ing, addiction, healthcare,
and infrastructure—haven’t
improved in the last eight

years. Governing by just say-
ingno toideas proposed by
Democrats hasn’t made life
in Vermont more affordable
foranyone.

That'’s the flip side of
simple messaging—it may
seem appealing on the
surface, but often, there’s
nothing there.

Where does thatleave
Democrats? There’s still
aDemocratic majority in
both the House and Senate.
Butvoters have senta clear
message that affordability
is their priority and they
expect results.

Democrats cannot
ignore the effectiveness ofa
simple message. However,
while we tend to overcom-
plicate our messaging, we
must not take the Repub-
lican approach of using a
simple message as a shield
tohide alack of solutions.
We should not take advan-
tage of voters’ fears to win
races. Democrats have an
excellent track record of
delivering strong programs
thathelp Vermonters. It's
our job to make that clear to
voters.

Elaine Haney, Essex
Junction

Editor’s note: Elaine
Haney is one of Vermont's
Democratic National
Committee members. She is
also an Essex Junction city
councilor and the executive
director of Emerge Vermont.
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put them on arespirator as
alastresort. Ilosta patient
to chicken poxin the ‘80s.
My teachers told me about
rubella-associated birth de-
fects, deafness and sterility
from mumps, and perhaps
more than any other dis-
ease, the ravages of polio.
Summer epidemics of polio
left behind death, children
iniron lungs to breathe for
them, paralysis, alifetime of
disability.

Vaccines have largely
relegated these diseases
to the past. But political
forces now threaten to
resurrect them and their
ravages for no good reason.
President-elect Trump
told Time magazine in an
interview in late November
thathe would consider get-
ting rid of some vaccines for
children, “if I think it's dan-
gerous, if I think they are not
beneficial” He has repeated
the disproved association
of MMR vaccine (measles,
mumps, rubella) with
autism. The paper that spec-
ulated on this association
in 1998 was retracted by the
medical journal, The Lancet,
and its author, Andrew
Wakefield, who continues to
promulgate this dangerous
lie, has been stripped of his
medical license.

Trump’s nominee to run
the Dept. of Health and Hu-
man Services, RFK]Jr., has
suggested the polio vaccine
might have caused a wave of
cancers “thatkilled many,
many, many, many, many
more people than polio
ever did” And he has said
the idea that the vaccine re-
sulted in a drastic decline in
polio cases is “a mythology”
thatis “justnot true”

These statements and

conviction are demon-
strably false and engender
distrust of the medical pro-
fession and public health.
And the lawyer who advises
RFK]Jr. is going to request
thatthe FDA review the po-

down, asitdid when the
Soviet Union collapsed in
1989, infectious diseases
quickly surge back. Diseases
ashorrible as diphtheria
killed thousands (more than
140,000 cases and more

We are always swimming in a

microbial sea and vaccines are our

lifeboats. We're all in this together.

lio vaccine and suggestitbe
removed from the market.

While RFKJr. recently
said he wasn’t going to take
away anybody’s vaccines,
healso said, “People ought
to have a choice, and that
choice oughtto be informed
by the bestinformation”

In fact, Trump and RFK
Jr. oppose school vaccine
mandates, leaving par-
ents to decide whether to
vaccinate their children. But
ifeven a small percentage
of parents decide not to im-
munize their children, our
herd immunity will fail, and
these diseases will return.
Leaving vaccine decisions
up to each state’s health
department will likewise
guarantee the return of
these diseases.

Consider the injected
poliovaccine used in the
U.S.Ithelps theimmune
system recognize the virus
and fight it off before it gets
to the nervous system and
causes paralysis and death,
butitdoesn’t stop transmis-
sion of the virus. Vaccinated
people cansstill carry and
shed the virusin their stool.
Though notill with polio,
they can be areservoir of the
polio virus that can easily
infect the unvaccinated.

When anational im-
munization system breaks

than 4,000 deaths).

We are always swimming
inamicrobial sea and vac-
cines are our lifeboats. We're
allin this together. Vaccine
success depends on a social
contract we have all adhered
to for more than 70 years.

Withoutimmunizations
and robust public health
measures, children will die.
Iworry aboutunvaccinated
children spreading dan-
gerous infectious disease
tovulnerable populations:
newborns before their rou-
tine first vaccines, children
under the age of 1 before
theyreceive their MMR vac-
cines, children and adults
whose immune systems are
compromised, the elderly.

Untoward reactions to
vaccines rarely occur, and
CDC officials monitor alarge
database where the public,
doctors and vaccine makers
reportvaccine side effects.
Surveillance is robust.

Although Trump is
known for his frequent
lying, Itake him at his word
aboutvaccines, and Iworry.
We all should worry. His
policies are most likely to
make America sick again.

Jack Mayer, Middlebury

Editor’s note: Mayer is
aretired pediatrician and
writer who has practiced in
Vermont since 1976.

Barry Leete: ...

from page 4

himwrapped around her pinkie finger from

that day forward.

Barry was known for his intelligence,
strong will, and occasional (frequent) stub-

bornness.

He was deeply devoted to his family and
friends and had a passion for his many in-
terests, including his inventions, railroads,
the fire service, theater, and opera. His early
life was filled with adventure—riding trains
to New York City with aneighbor as a child
and later working for both the Canadian
National and Vermont Railways. As a teen-

ager, Barry joined his father and cousin in

climbing Killington Peak to scout terrain for

what would later become the world-class
resort we know today.

Barry is survived by his wife, Jean Leete;

daughter, Jordan Leete; two sisters, Debo-
rah Leete Flannery and Virginia E. Strahan;
and a brother, Gerald W. Strahan.

A celebration oflife will be held on May
10, 2025, at the Killington Fire Station.

Inlieu of flowers, donations can be made
to the Vermont Fire Cadet Academy or the
Rutland County Humane Society.



The Mountain Times ¢ Jan. 15-21, 2025 PUZZLES - 15

Solutions > 30

WORDPLAY SUDOKU

AT THE RINK WORD SEARCH Find the words hidden vertically, horizontally, diagonally and backwards

UV AAF KNUOUA ANI STIU BTU CNU HUOTLKX How to Play
RRPLDNJZTGOPHLNOAWPBEhblkclddb .
o it i . . ]
S PIHVOMLUHV ZRAIKILHCF U ngdkpumieserersnple achrow coums and bock, mst
i “1”to “9”. N
X P W VB AYLVBTITUDMJI K E U F| ooctuoncenanrowcoumn orblock Whenyouve filed the
3 N E S R L y4 P L 0 C G M E Y L U I C D entire grid the puzzle is solved.
VD I 6 X B Z I A X E T F I L D K S B I
T 0 0P RASNWPSILNVYVYEV PNTCR RR
U RHWSPCOGNU OTITTITEUPMUGOTC
P AKTEEWIB J JRE Z LY EKTCOH
K F L EPPPMMWHTTIIULETGTUDE ZDP
C HDEP K RAOO 2z IMTCDTIT FTA AY@P
L RWL X ER ZY LS LGS F S NTWHC
S K NNLAPALTITII KU HTETGT CRUPTD
X K HLGKWHNWPJIHAMTIWUS B
vV A 0I X A X GY S M XM STWPGMUHY
O R DHKI CLOWRWPTIURUOIKILTEITRTSG
0 C X AHEVI®PDTTIJINILTIW RA ASTI
E C E E S T N EWTI Z DRI RKNWMW AN
K R CGG K GNTITA AI K STIGTEWTEOWU
@ K R W M H R C 0 R G S Y v F H Y Y C 9 Level: Intermediate
AXEL COAST FLIP LIFT ROLLER SPEED
BLADE COMPETITION HOCKEY NOVICE SEASON SPIN
BREAKAWAY DISCIPLINE ICE PROGRAM SINGLES WARMUP
CHECK EDGE JUMP RINK SKATING ZAMBONI GUE S S WHO ?
Solutions - 30 "
CROSSWORD PUZZLE
CLUES ACROSS which magnetic | am an actor born in Australia on January
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organic chemistry 4. Music produc- Furnaces, Fuel storage tanks
1.M leas- T .
:nt—tag‘éig “ e;‘ g?eek mytho- Space Heating Propane &
v?:fi.rgpring for- l%gicc}glt%gdélgls;r © * Heat pumps Fuel Delivery
33.Noted writer  discuss 8 = Water heaters Tank monitoring
34 Buildingoc 7 Acquires * Generators 24/7 Emergency
391.)“"1'he}\7/v0rld's 9. Some are Saturn northeast and east city * Smart Home Service
most famous tomato-based 24. Neither 38. Affirmative 48. African nation
arena’” 10. Old Irish 25. Sums 40. Almost at the top 49. Dark brown or black

42. Colorless lig-
uid hydrocarbon
44. Long or fast
speech

46. Things you
can eat

47. Substance in

alphabets

11. A sheet of
glass in a window
or door

13. Blood poi-
soning

17. Amoon of

26. They follow “A”

27. Satisfaction

28. People of southeastern
Burma

29. Small amount

35. Guy (slang)

36. Sound unit

37. Midway between

41. Extremely slow

42. Pearl Jam'’s debut
album

43. Influential mid-century
playwright

44. Martens

45. Approval

47. Dallas-adjacent Texas

52. A place to get caught
53. Large-headed, elongat-
ed fish

54. Type of sword

55. Scottish tax or levy
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S.E.A.T. Exercises

9-10 a.m. (Wednesdays) Godnick Adult Center, 1 Deer St., Rutland. $6
per individual class or $5 per class when paying for the whole month
upfront. A brand-new, chair-based full body workout led by Melissa
Cox. rutlandrec.com/godnick or 802-773-1853.

Winter Naturalist Series: Nordic Ski Adventure

10 a.m.-12:30 p.m. Prosper Road Trailhead, Marsh-Billings-Rockefeller
National Historical Park, Woodstock. Free. Enjoy cross-country skiing
on moderate trails through northern hardwood forests, led by park
naturalists. Recommended for intermediate and advanced skiers. Tralil
passes ($20-$35) and rentals available at Woodstock Inn & Resort
Nordic Center. nps.gov/mabi.

Michelob ULTRA Ski Bum Race Series

10 a.m.-2 p.m. Wednesdays through March 12. Highline ski trail,
Killington Resort, Killington. $60 per individual. Open to skiers,
snowboarders, and telemark skiers ages 21+. Compete weekly for
Ski Bum glory, followed by apres parties with food, drink specials,
and prizes from 4-6 p.m. Training course available 10 a.m.-noon.
Registration required. killington.com/ski-bum-race-series.

Active Seniors Lunch
11:30 a.m. (Wednesdays) The Lookout Tavern, 2910 Killington Road,
Killington. $5 donation towards the meal. 908-783-1050.

Gentle & Restorative Yoga

11:30 a.m-12:30 p.m. (Wednesdays) Wise Pines, 184 Hartland Road,
Woodstock. $15 or $30 for three classes. Yoga class for seniors.
wisepines.com/events.

Diabetes Support Grou

1-2 p.m. (Monthly, 2nd Wed,) RRMC Diabetes & Endocrinology Center,
160 Allen St., Rutland. Free. For patients managing diabetes, to
discuss challenges, ask questions, and provide support. Hosted by
Community Health and Rutland Regional Medical Center’s Diabetes

& Endocrinology Center. Contact Michele Redmond at 802-277-5327.
cherr.org/diabetes-support-group.

Public Skating
2-3:40 p.m. Union Arena, 80 Amsden Way, Woodstock.
Adult $8, Youth $6, Seniors $5, Child under
3 Free, Super Senior (70+) Free. Skate
rentals $7 (figure or ice hockey).
unionarena.net.

Cribbage for Adults

3-5 p.m. (Wednesdays) Hartland Public Library, 135
Route 5, Hartland. Free. hartlandlibraryvt.org/calendar or
802-436-2473.

Public Skate
3-5 p.m. Giorgetti Arena, 2 Oak St. Ext., Rutland. $5
for city residents, $8 for nonresidents, and $5 skate
rentals. rutlandrec.com/giorgetti.

Bone Builders at the Chaffee
3:30-4:30 p.m. (Wednesdays) Chaffee Art Center,
16 S. Main St., Rutland. Free. Heather Wilson
leads a bone-building class focused on weight
training and balance exercises. chaffeeartcenter.
org.

Annual Community Resource Fair

& Coffeehouse

5-7:30 p.m., Keefe Gymnasium, Rutland Middle
School, 22 Stratton Road, Rutland. Meet 35
regional service organizations providing support
and enrichment for adults and youth. Coffeehouse
performances in the library, art and music activities
for children, and light refreshments provided. Two
20-minute presentations on substance use awareness

by Doug Norford, director of Child and Family Services at
the Community Care Network. chris.vansciver@rcpsvt.org.

Diabetes Support Grou (?

5-6 p.m. (Monthly, 2nd Wednesday) Community Health Castleton, 261
Route 30, Castleton. Free. For patients managing diabetes, to discuss
challenges, ask questions, and provide support. Contact Michele
Redmond at 802-277-5327. chcrr.org/diabetes-support-group.

Alla Prima Oil Painting Workshop

6-8 p.m. Chaffee Art Center, 16 So. Main St., Rutland. $35. Learn the
Alla Prima oil painting technique, applying wet paint to wet paint in
one sitting, with instructor Spencer Pelkey. All supplies included. Pre-
registration required. chaffeeartcenter.square.site.

geed Datlnngﬂh Wingman Of the Year

p.m. Prouty’s Parlor, 62 Merchants Row, Rutland. $16. Join
Wingman Of The Year co-founder Hunter Werner for a speed dating
event designed for ages 24-45. Check-in begins at 6 p.m., with speed
dating starting promptly at 7 p.m. The event promotes a welcoming
and positive environment with mocktails, ice cream, and non-dairy

options available. Late arrivals may not be included in the main rotation.

wingmanoftheyear.com.

THURS
1/16

Rldln? with Researchers

8 a.m.-4 p.m. Vermont Institute of Natural Science (VINS), 149 Natures
Way, Quechee. General Public: $125, VINS Members: $112. Join the
VINS Research team for a day-long exploration of Addison County,
Vermont’s winter raptor hotspot. Participants will search for hawks and
owls, observe trapping and banding efforts, and learn about raptor
ecology and field identification. Registration required makeup date is
Jan. 10. vinsweb.org.

Essentrics Stretch and Strengthen

9-10 a.m. (Thursdays) Stone Valley Arts, 145 E. Main St.,
Poultney. $10. No-weights, low impact workout combines
principles from ballet, tai chi, and physiotherapy to
restore flexibility and balance. Bring a mat and water.
stonevalleyarts.org.

Intermediate Line Dance
9:30-10:30 a.m. (Thursdays) Godnick Adult
Center, 1 Deer St., Rutland. rutlandrec.com/
godnick or 802-773-1853.

Survivors Support Group

10 a.m.-noon. (Thursdays) Godnick Adult
Center, 1 Deer St., Rutland. Free. Fliers are
available at the Godnick Center or call 802-
775-3232. rutlandrec.com/godnick .

Bone Builders
10 a.m. Sherburne Memorial Library, 2998 River
Road, Killington. Free. Weights are provided.
sherburnelibrary.org or 802-422-4323.

Lunchtime Skate

11:30 a.m-1 p.m. Giorgetti Arena, 2 Oak St. Ext.,
Rutland. Discounted admissions and skate rentals.
Check site for pricing and details. rutlandrec.com/giorgetti.

FRIDAY @ 6:30 P.M.

Chaffee: ArterX

Noon. (Thursdays) Adults. Connect and create with others. $10-$20.
Painting in all mediums welcome. No set topic or instructor, attendees
will work on their individual artwork. Must pre-register. chaffeeartcenter.
square.site.

Ukelele Group

Noon-1 p.m. (Thursdays) Chaffee Art Center, 16 S. Main St.,
Rutland. Free. Attendees will play a collection of sheet music. Al
levels welcome, ages 12+. Must pre-register by Wednesday at noon.
chaffeeartcenter.square.site.

Michelob ULTRA Race World

1-3 p.m. Thursdays through March 13. Pico Mountain, 73 Alpine Dr.,
Killington. Refer to website for details. Weekly race series featuring
individual and team competitions, followed by after-parties at the
Last Run Lounge with food, prizes, and Michelob ULTRA specials.
picomountain.com.

Play Bridge!

2-4 p.m. (Thursdays) Norman Williams Public Library, 10 The Green,
Woodstock. Free. Beginners are welcome to observe. normanwilliams.
org or 802-457-2295.

Public Meeting

5:30-6 p.m. Fox Room at the Rutland Free Library, 10 Court St.,
Rutland. 10-minute powerpoint presentation, followed by a speech by
Mayor Michael Doenges and an open Q&aA to discuss the proposed
civic center at 88 Merchants Row. rutlandfree.org.

Fly Tying Evening

p.m. Woodstock Inn Nordic Center, 76 South St., Woodstock. Free.
J0|n an evening of fly tying, fishing stories, and camaraderie. Beginners
are welcome, with vises, materials, and guidance provided. Drinks and
snacks available. guvtu.org/events-1/fly-tying-pdgit.

‘Mediated Lives: The Family Historian’

6:30-8 p.m. Junction Arts & Media, 5 So. Main St., White River
Junction. Donations accepted. Dena Rueb Romero and Richard
Neugass discuss family histories impacted by the Holocaust and the
role of family historians in preserving memory. The event includes
insights from Romero’s book “All for You” and Neugass’s exploration of
his father’s remarkable story. junctionartsandmedia.org.

Film Screening: ‘Still Alice’

7:30-9:10 p.m. Woodstock Town Hall Theatre, 31 The Green,
Woodstock. $8-$10. Based on Lisa Genova’s 2007 novel, the film
explores the life of Dr. Alice Howland as she navigates a diagnosis of
early-onset Alzheimer’s disease. Starring Julianne Moore, Alec Baldwin,
and Kristen Stewart. Presented the night before Bookstock’s event
featuring Lisa Genova. pentanglearts.org.

Stick & Puck
7:45-9:15 p.m. Giorgetti Arena, 2 Oak St. Ext., Rutland. $5 for city
residents, $8 for nonresidents, and $5 skate rentals. rutlandrec.com/
giorgetti.

Calendar-> 17



The Mountain Times * Jan. 15-21, 2025

CALENDAR -17

Calendar: email events@mountaintimes.info

FRI
117

Friends of the Rutland Free Library Book Sales

10 a.m.-2 p.m. Rutland Free Library, 10 Court St., Rutland, VT 05701.
By donation. Browse thousands of gently used books, CDs, DVDs,
puzzles, and rare selections. Proceeds support library programs

and projects. Limit two grocery bags per family; no book dealers.
rutlandfree.org.

Bone Builders

11 a.m.-noon. (Fridays) Chaffee Art Center, 16 S. Main St., Rutland.
Free. Heather Wilson leads a bone-building class that focuses on
weight training and balance exercises to improve strength, balance,
and bone density. chaffeeartcenter.org.

Connections & Interconnections of Life Weekly

Grou

Noon-1 p.m. (Fridays) Chaffee Art Center, 16 So. Main St., Rutland.
Free. A place to share thoughts, philosophies, spirituality, cultures,
and more in a respectful way. All are welcome. Must RSVP:
chaffeeartcenter.square.site.

Stick & Puck

1:30-2:50 p.m. Union Arena, 80 Amsden Way, Woodstock. $10
per session. Helmet required; other gear strongly recommended.
unionarena.net.

Stick & Puck
3-5 p.m. Giorgetti Arena, 2 Oak St. Ext., Rutland. $5 for city residents,
$8 for nonresidents, and $5 skate rentals. rutlandrec.com/giorgetti.

Tubing Night Presented by bubl

4-6 p.m. Killington Tubing Park, 3861 East Mountain Road, Killington.
Enjoy family-friendly tubing, free bubly seltzer samples (while supplies
last), giveaways, and s’'mores. Tickets required for park access and
include tube rental and lift service. killington.com.

Torchlight Snowshoe

4:30-6:30 p.m. Billings Farm & Museum, 69 Old River Road,
Woodstock. $7-$12, free for ages 2 and under. Billings Farm members:
$5 adults, free for children. Enjoy a torchlit trail along the Ottauquechee
River with views of Woodstock, wildlife insights, and complimentary
s’mores, hot cocoa, and coffee by an outdoor fire. Snowshoes
available to borrow; headlamps recommended. billingsfarm.org/
torchlight-snowshoe.

West Coast Swing Dance Classes

5:30-6:30 p.m. West Rutland Town Hall (upstairs), 35 Marble St.,
West Rutland. $15 per class. Learn West Coast Swing with flexible
registration options for individual nights or the full series. Pre-
registration required. vtwestiebest@gmail.com.

Plant Blngo

6-7:30 p.m. Speakeasy Cafe, 35 Center St., Rutland. $30. Join
GreenSpell Plant Shop and Speakeasy Cafe for six rounds of Bingo
with prizes and gift card raffles. Doors open at 5:30 p.m., and a special
event menu will be available. Tickets required; limited to 30 players.
green-spell.com.

DJ Skate Night

6:30-8:30 p.m. Giorgetti Arena, 2 Oak St. Ext., Rutland. $5 residents,
$8 non-residents, $5 skate rentals. Enjoy public skating with music by
Sunset Entertainment. 802-775-7976.

Lisa Genova in Conversation with Neuroscientist

Melodie Winawer

6:45-8:00 p.m. Town Hall Theatre, 31 The Green, Woodstock. Free.
Best-selling author Lisa Genova discusses her new novel “More

or Less Maddy” and her previous work, including “Still Alice,” in
conversation with neuroscientist and novelist Melodie Winawer. The
evening includes a Q&A and book signing. Admission requires a

free ticket. Sponsored by Bookstock, The Yankee Bookshop, and
Pentangle Arts Council. zeffy.com/en-US/ticketing/lisa-genova-event.

Almost Queen: A Tribute to Queen

7:30 p.m. Paramount Theatre, 30 Center St., Rutland, VT. $50-$75.
Experience the music of Queen with Aimost Queen, a band that
captures the legendary group’s iconic sound and energy with four-part
harmonies, authentic costumes, and a meticulously curated setlist.
Presented in partnership with Higher Ground Presents. paramountvt.
org.

SAT
1/18

Introduction to Trout Fishing

Through the Ice

8-11 a.m. Knapp Pond #2, 1426 Knapp
Pond Road., Cavendish. Free. This hands-
on clinic covers ice fishing techniques for
trout, including safety, equipment, and
best practices. Registration required.
register-ed.com/events/view/222279.

Sugar Hollow Ice Bowl Disc

Golf Tournament

9 a.m.-3:30 p.m. Pittsford Recreation
Area, 223 Recreation Area Rd.,
Pittsford. Join the second annual Ice
Bowl event hosted by Lumberjack
Disc Golf and Pittsford Recreation
Department. Play disc golf
with refreshments, warming
stations, and a
commemorative
disc for the first

35 registered
players. Registration
closes at midnight prior to the event; no walk-up registrations
accepted. Funds raised support local charities to fight

food insecurity. gofund.me/4784b86b. discgolfscene.com/
tournaments/2nd_Annual_Sugar_Hollow_Ice_Bowl|_2025.

Docent-Led Tour: ‘Thomas Struth: Winterthur

Landscapes’

10-11 a.m. Hall Art Foundation, 544 VT Route 106, Reading. $6-$12.
Enjoy a one-hour docent-led tour of the exhibition, followed by self-
guided access to the galleries. QR code information is available; visitors
are encouraged to bring devices and headphones. Cafe refreshments
for purchase. Advance registration required; punctuality essential.
hallartfoundation.org.

BiIIin%s Backyard Workshop: ‘Visible Mending’
10-11:30 a.m. Billings Farm & Museum, 69 Old River Road.,
Woodstock. $15/person, $10/member. Learn creative mending
techniques with local fiber artist Tiana St. James. Transform worn
garments into revitalized pieces using sewing, darning, and decorative
stitching. Workshop includes a 30-minute Q&A. Registration required.
billingsfarm.org/billings-backyard.

Friends of the Rutland Free Library Book Sales

10 a.m.-2 p.m. Rutland Free Library, 10 Court St., Rutland, VT 05701.
By donation. Browse thousands of gently used books, CDs, DVDs,
puzzles, and rare selections. Proceeds support library programs

and projects. Limit two grocery bags per family; no book dealers.
rutlandfree.org.

Ve